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Nottingham




Meet the

Team




Objective

Create a lead generation campaign for
Hallam’s web design & development
services, designed to target prospects in
the manufacturing and engineering sector.



Presentation structure

. Target audience

« Competition Analysis
« PPC Strategy

. Digital PR

. Paid Social Ad




|ldentifying target audience

» PPC strategy
* digital PR
e paid social ad

4. How can we get

Hallam in front of
them?

e targeting decision
MELGIE
e need convincing

e proven experience

1. What does the

ideal costumer
looks like

Marketing
Persona

3. What does their

buying process
looks like?

e manager or decision maker

« manufacturing or engineering
industry

o small or medium businesses

———

2. What would lead

them to use
Hallam's service?

* website ranks poorly on
Google

* displays poorly on mobile

* generated only a few new
business leads per month




Experience working with
manufacturing sector

R

52 average increase in keyword ranking
BFT 335% increase in organic traffic

ROOF MAKER 143% increase in ROI

TIGERCAT multilingual website designed for 6
languages and 19 territories

CASTLE ROCK BEREWERY mobile friendly, database driven website,
catering for all customers

CAT AUTOKEYS a local led SEO campaign that ensured
online organic growth

FIRST FENCE 49.72 increase in organic session




Competitive analysis

Hallam Internet

Distinction

Imaginaire

Impression

Fifteen Design

93.6K

3.2K

159.4K

14.4K

14.3K

Average Visit
Duration
02:49

00:16

02:28

00:22

Bounce Rate

50.42%

51.57%

31.84%

24.73%

44 .57%




Digital Marketing
Strategy

Act Convert
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Demand generation <®° Lansed Customer
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& purchase intent Indecisive customer :

Own Media

Paid Media
Social Media




Digital Marketing
Collateral
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PPC Strategy:
Key Word Selection

"I need Website website design ; web
design” design ; web redesign

Awareness

" i website design company;
T What companies g Rl

are available?" web design service

Desire "Which brand iIs  pApove phrases + qualifiers:
suitable for me?" price , location , type

Action "How do I get to Brand name

the brand I like?" +service



PPC Strategy:
Ad Copy Optimization

Benefit 1 Benefit 2 Benefit 3 CTA
Feature

Professional Free Analysis Low Cost  Competitive  Get A Free
Web Design Price Analysis
Today

E-commerce Nottingham-  User- Results- Prices to

Website Based Centred focused Suit All
Design Budgets




PPC Strategy:
Ad Copy Example

http://www.hallaminternet.com/web-development
Web Design Services in Nottingham, Dedicated to Helping Your Business Grow. One Stop Service!

Web Design Service| Best Nottingham Web Designer

http://www.hallaminternet.com/web-development
Leading Digital Agency - Delivering Award Winning Web Design Projects!




PPC Strategy:
Retargeting (GDN)

Shopping Cart
abandoners

Product Page Visitors
(Non-Converters)

Category Page Visitors
(Non-Converters)

Site Visitors
(Non-Converters)




Design.
Build.
Launch.

SlHallam

All in one place.

-~

Sl Hallam - allam.

Thrive online — Thriveonline ¢




Digital PR:
Motivation




Digital PR:
Target Audience




Digital PR:
Platform

Would Lord Sugar approve of your company’s
online presence?

6 Step Guide to Improving Your Business

e Domain

e Social Media
® SEO

e (Consistency

e Advertise




Social Media Strategy:
LinkedIn Ad

Inform Reach Engage

O W ¢




Social Media Strategy:
Target Demographic

LinkedIn Targeting

Job Position
Senior/management

“ ‘ Location
East-Midlands
Business Size
Small-medium

Industry

Manufacturing




Social Media Strategy:
Content

Demonstrates

How Much Do You Know About Putting Your
Business Online?

e Customer Weaknesses
e Hallam's Services

~Hal e Engagement

Da You know your SEO from your PPC
Take this Fun quiz to put your marketing knowledge to the test!

START NOwW!




Thank you!



